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Consumer Behaviour and Market Research(&icce v
(NEP Scheme Regular)

Paper: 5.6

Time : 2% Hours Maximuni
Instructions to Candidates:
All the answers should be written completely in English or in Kannada.

SECTION - A

ogart -
Answer any FIVE of the following questions. Each question carries 2 marks.
(52-10)
dien w30 aeo. 3 IR 2 vownen.

“Define Engel's law on consumption.
pas,

oner

b)  Give any two examples of sccondary data collection.
T R

©) What do you mean by ANOVA?
ANOVA 50586

Define exploratory research.

Sodergmeds ROAMGID, TIRAN.

) State any two differénces between questionnaire and schedules in marketing

e Aodmegdody TREe W Scosiod IWIT FRAWY
200,

) What do you mean by non-probability sampling?
) @0 RopIOCRIeDOn Wedd Sodd?

@ What is test?
-mocgods,  DIOA.
[BTO.
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SECTION - B

a )
Answer any FOUR of the following questions. Kach question carvics o
(x5

e amgmode ey SOl ogn B A odne

Briefly explain the primary data collection methods.
TR s Xonmd agRdsd, SOmN DBOR.

Write a short note on Nicosia model.
Slotkoke swobad W nodd AR U wowd.

State the differences between qualitative and q\mmullvz rescarch.
MedE % woNRwdy Aodadad IO AN A

What are the characteristics of Marketing rescarch?
SR RORRGHCD TOROIENVRD,  SOR.

Explain the steps in consumers decision making proces
rgﬁ SRFOTvR, SRS Jobod  Tondy ;)dtm.

SECTION - C

ot - A
Answer any TWO of the following questions. Each qistion carries 12 marks.
mgmade o0 R wid a0, Hioleodits 12 wowh. (2X12-24)

What is market research? Elaborate the important steps in marketing research process.
Sochetl, Fodersd sty SwiFuoT odatm TPHODY I
Fosreay, ARON.

‘Who is a consumer? What are the factors affecting consumer ‘haviour?
o olw TN SBTOAD XS Tome DS Codey AHILY

‘Write a short note
o Fomard et model
Environmental determinants of consumer buying behaviour.
uw 80,
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SECTION - D

ot - B
Answer any ONE of the following questions. The question carrics 6 marks.(1x6-6)
cmgk wom B eugon H3 Wy 6 wosney Aaodchyd

3

Do questionnaire to collect information on consumer satisfaction on a specific
your choice.
s uaqm a0F% 3RS e MRS Faod k3o ok
T, DWARGOA,
Tl marketing suvey repot it imaginary informaton
Ssdolnonn o) Aoocfod SoDahRY SERON.



