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SECTION-A

Answer any Five of the following questions. Each question carries 2 marks.
| | | (5%x2=10)

1. a) Define Marketing.
b)  Define E-Tailing.
c) - What do you mean by personal selling?

d) Whatdo youmean by market segmentaﬁon. ;

e) Whatis SWOT analysis.

f)  Define Relationship Marketing. =~ -

g)  What do you mean by Demo graphic EnviroAn'mbent?A
SECTION-B

Answer any Four of the following questions. Each question carries 5 marks.
: : (4x5=20)

2.  What are the stages of the buying decision process.

3. Listout the differences between goods and services.
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4. Briefly explain the classification of services.

5.  Explain the types of marketing channels briefly.

6.  Explain the significance of promotion.
SECTION-C

Answer any Two of the following questions. Each question carries 12 marks.
! (2x12=24)

7.  Explain the various approaches to marketing.

8. ‘What is marketing environment? Briefly explain the external factors affecting the

marketing decisions of a concern.

"*79. - What do you mean by consumer behaviour? Describe the factors influencing consumer

behaviour.
SECTION-D

Answer any ONE of the following question. Each question carries 6 marks.
(1x6=6)

10. Prepare a chart for the channels of distribution for the following products.
a)  Fastmoving consumer goods
b) Automobiles

11. Design a logo and a tagline for any product of your choice.




